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(academic year 2025/2026)
for the final year of the Master’s degree programme
(full-time and part-time form)
in the field of study Economics and Management,
in the study programme Management

The state examination is conducted before an Examination Committee established for the purpose of administering the state exam. The Examination Committee consists of at least four members and is appointed by the Dean of the faculty. The Committee is chaired by a Chairperson, who is also appointed by the Dean. The state examination and the announcement of its results are open to the public. However, the Committee’s deliberations regarding the results of the state examination and the defence of the final thesis take place in a closed (non-public) session.
The Master’s state examination in the field of study Economics and Management within the study programme Management consists of two subjects:
1. State Examination Subject: Defence of the Master’s Thesis
2. State Examination Subject: State Examination (colloquium) covering two published thematic areas (selected topics)
Each of the two examination components is assessed separately using the grading scale from A to FX:
A – Excellent: outstanding performance (numerical value 1),
B – Very Good: above-average performance (1.5),
C – Good: average performance (2),
D – Satisfactory: acceptable performance (2.5),
E – Sufficient: meets the minimum criteria (3),
FX – Fail: insufficient performance (4).
The overall assessment of the state examination is calculated as the average of the grades obtained in the individual examination components. The grading scale is as follows:
A - 1.00 – 1.25
B - 1.26 – 1.75
C - 1.76 – 2.25
D - 2.26 – 2.75
E - 2.76 – 3.00
FX - 3.01 and above
If any component of the state examination is graded as fail-insufficient (FX), the overall assessment of the state examination is “Fail”.
Structure and Procedural Aspects of the State Examination:
1. Defence of the Final Thesis is conducted before the Examination Committee and includes
· The student’s introductory presentation (overview of the thesis)
· 2 assessments (supervisor and reviewer (opponent); if the thesis has no supervisor, two reviewers (opponents) and the Originality Check Report,
· The student’s response to the assessments
· Discussion and debate
2. Answering questions, i.e., a professional discussion or debate on selected questions in the form of a colloquium. Questions may be drawn from 2 published thematic areas of the state examination - selected topics, for which each student is required to prepare. It is at the discretion of the Chairperson and members of the Examination Committee to select (or not select) specific questions from these areas. If necessary, connections to certain theoretical aspects of the Master’s thesis may also be made (sometimes even encouraged). From each of the two thematic areas, the student will receive at least one question during the colloquium. The thematic areas of the questions are provided in the text below.    


At the Faculty of Management and Business of the University of Prešov, in the academic year 2025/2026 the Master’s state examinations, including the defence of Master’s theses (held together), will take place according to the Academic Year Schedule from 25 May 2026 to 29 May 2026.

Teaching for final-year Master’s students in the summer semester ends on 25 April 2026, and for repeated (retaken) courses on 16 May 2026. The deadline for submitting the Master’s thesis is no later than 30 April 2026  (12:00). The method of registration is determined by the Directive on the final theses, their bibliographic registration, originality verification, storage and accessibility.  
When registering the thesis, the student must select/indicate immediate publication!


A graduate of the Master’s degree programme (i.e., second-cycle study), after fulfilling all academic requirements, successfully defending the Master’s thesis, and successfully passing the Master’s state examination, is awarded the academic degree Master, abbreviated as “Mgr.”



***
Thematic Areas of the Colloquial State Examination

The student is able to present the results of studying selected disciplines in accordance with the graduate profile within the framework of basic managerial competencies, and actively participates in the professional discussion within the thematic area.

1. Economic Analysis, Managerial Economics, and Marketing Management – Selected Topics

Economic Analysis – Definition, characteristics, objectives, and functions. Assessment of a company’s financial situation. Analysis and significance of the interrelationships between financial indicators. Hierarchical system of indicators. Methods to quantify the effect of influencing factors. Economic efficiency. Mathematical, statistical, and scoring methods for financial assessment – characteristics, advantages, and disadvantages. Quantitative methods and their application in economic analysis. Use of artificial intelligence techniques in company economic analysis.
Managerial Economics – Role and significance. Forms of business association and the impact of internationalisation on business operations. Main characteristics, challenges, and advantages of family businesses. Innovation and its application in business. Product innovation vs. process innovation. Phases of a successful innovation process. Work flexibility today – innovative work arrangements, compressed workweek, Career Break vs. Sabbatical, coworking, digital nomads. Alternative financing methods – crowdfunding, franchising, Business angels. Impact of costs on business – ABC method, Lean Production. Functions of pricing. Dynamic pricing, price discrimination. Specifics of pricing in service companies.
Marketing Management – Fundamentals and significance of marketing management. Marketing environment and its diagnosis. Marketing information system. Growth strategies in marketing management. Competitive strategies in marketing management. Marketing strategy S-T-P. Consumer decision-making process. Factors influencing consumer behaviour. Application of the basic marketing mix tools – product, price, distribution, and marketing communication. Tools of online and digital marketing in the context of marketing management. Trends in marketing communication. Marketing management in practice.


2. Applied Statistics – Selected Topics 

Concept of statistics, descriptive and inferential statistics, research and survey, qualitative and quantitative research. Stages of quantitative research: research problem, research question, variables and their types, hypothesis, primary and secondary data, outliers and extreme values, coding, classification, and data processing. Questionnaire – standardised and non-standardised, questionnaire structure, principles of questionnaire design, and types of questions (items) in a questionnaire, creation and types of scales. Research population – population and sample, random and non-random sampling. Statistical measures of central tendency. Statistical measures of variability. Statistical hypotheses and their testing, procedure for hypothesis testing. Parametric and non-parametric tests. Correlation analysis – positive and negative correlation, Pearson correlation coefficient and its properties, Spearman rank correlation coefficient and its properties. Contingency and χ² test of independence. Regression analysis – dependent variable, independent variable, objective of regression analysis, difference between simple and multiple regression analysis, constant and its interpretation, regression coefficient and its interpretation, residual, multicollinearity, homoscedasticity, coefficient of determination.
