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AH.ISBN 978-80-8165-108-3.

ACB

Online marketing / Radovan Bacik, Igor Fedorko, Richard Fedorko ;
Recenzenti Beadta Gavurova, Stanislav Szabo. - 1. vyd. - PreSov :
Bookman, 2014. - 120 s. 6,0 AH, podiel 33%, t.j. 2 AH.ISBN 978-80-
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Peter Dorcdk. - 1. vyd. - PreSov : Bookman, 2013. - 141 s. 7,05 AH,
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