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UVODNE NAPOMENE 

(u nastavku rada SFRJ).25 
o

-
 

25 
nteresantnih radova kao na primer: Gokariksel, B.; 

6/3 (2010), 1-18; Tarlo, E.; Moors, A., ,,Islamic 
fashion and anti-
York: Bloomsbury, 2013: Beta, A. R., ,,Socially mediated publicness in networked society 

Journal Ilmu Komunikasi 13 (2016), 19-30; Baulch, E. and 
Pramiyanti, A., ,,Hijabers on Instagram: Using Visual Social Media to Construct the Ideal 

 Social Media+Society 4 (2018); Civila, S.; Romero-Rodrigez, L., ,,The 

www.mdpi.com/journal/publications; 
http://www.muslimfashion.ru; 

 (25.03.2015) http://www.islamdag.ru/vse-ob-islame/26246; 
http://www.islam.ru/content/-

obshestvo/45241 ...  
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[9], stvorila je situaciju u kojoj se p

-a, a koji je muslimanske veroispovesti, nekako dominira pitanjem o 

-

-a.  
 

 

poslednje decenije 20. i prvih godina 21. veka [21] [2]
elekt

bine, 

za reklamiranje [11]
pojedinica ili o

 
26 tokom oktobra 2010. godine. Kao 

27 i od tada njeni 

[14] -
-

snimk
-

-a, pogotovo broj 
 

26  
27 -a. 
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28 Prema podacima 
istr
oko 1.100.000 korisnika od kojih je njih oko 600.000 bilo aktivnih,29 

stanovnika je koristilo Internet, a oko polovina njih je imala kreiran profil na 
[7]. Dve decenije kasnije u BiH bilo je, prema 

Regulatornoj agenciji za komunikacije, 3,3 miliona korisnika Interneta.30 Prema 
podacima iz 2018. godine u BiH je bilo 1,7 miliona aktivnih korisnik

31 Prema 

32 
u -

33 
Usled pandemije COVID-

-
napomenimo da 68% korisnika pripada populaciji uzrasta od 18 do 34 godine 

 

28  http://www.digitizer.rs/statis-
tika-drustvenih-mreza-u-2020-godini/ (07.10.2021) 
29 
https://www.vecernji.hr 
30 mali 3,3 miliona korisnika 

-i-hercegovina/u-
prosloj-godini-u-bih-je-bilo-33-miliona-korisnika-interneta/419976 (07.10.2021) 
31 www.slideshares.net/-
wearesocial/digital-in-2018-global-overview-86860338 (09.10.2021) 
32 
http://www.novine.ba/2021/05/31/vaznost-drustvenih-mreza-u-javnom-sektoru 
(09.10.2021) 
33 Pogledati -
fo.com/nauka/a64316-broj-korisnika-instagrama-u-bih/ (09.10.2021) 
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starosti.34  korisnika 

 
 
 

 
vrstan. Deo 

svojom formom, tr

[9]. 
u. Naime, prosto moramo naglasiti da je 

-

 [4], [24]

[19]. 

preplavljena je nalozima mladih muslimanki koje, napomenimo, insistiraju na 
l 35 Ovi 

 

34 
(20.08.2019) http://www.marketingfancier.com/statistika-na-instagramu-najuspesnije-
branse-i-profil-prosjecnog-korisnika/ (09.10.2021) 
35 

enstveno sam koristio one 

oju osobu javno pominjem, bilo 

bio izdvojen.  
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fotografije i kratke video zapise u kojima su one u prvom planu ali tako da 

m propisima [3]. Jedan od 
mora da pokriva kosu i lice. 

[8].36 
njihovog 

-a i zuhd-a, 37 dovodi se u pitanje svrha 
insistiranja ovih mladih devojaka na javnom ispoljavanju svoje religioznosti i 
pripadnost

im muslimankama. U 

kon

Kada se ovome doda okolno

 ozbiljno skupo odevene, u svojoj 

 

36 

 
37 Tesfir i zuhd predstavljaju termine kojim se u muslimanskom bogoslovlju ukazuje na 
skromnost i odricanje. Tesfir je skromnost, a zuhd je dobrovoljno nerobovanje 

muslimana, prema njihovom 
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ovakve fotografije drugima mogu biti na sablazan i da izazovu svojevrstan 
kon

-

 
 

BIGOTIZAM 
Svakako da izuzetak nije pravilo. To se svakako odnosi i na odnos koji 

-

 
Bigotizam predstavlja izuzetno intere

je insistiranje pojedinca ili grupe ljudi na javnom eksponiranju svoje religioznosti 
-verskoj zajednici. 

ona nije progonjena od svetovne vlasti i kada nema egzistencijalne opasnosti po 
a pred 

[9]

imetiti na primeru mladih muslimanki iz BiH, pokazala se kao 

sa kojim 

segment bosansko
tendenciju simbioze konzumer

guje bigotizam. Ova 
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Muslimanske devojke, unutar svog entiteta, bez potrebe da se obaziru na 

eksponiranosti, a u kome jednostavno ne postoji niti mesto, niti vreme za one koji 

i da budu svojevrsni 

drugim ljudima, pre svega ljudima koji nisu muslimani. Opasnost od ovakvih 
postupaka k
[18], [22]. Oni u svojim javnim istupima, ali i u izjavama koje su obnarodovane u 

adnu 

[15]

-u i zuhr-u (skromnosti) koja treba 

38 

svoje i neka vode brigu o stidnim mjestima svojim; i neka ne dozvole da se od 
ukrasa njiho
spuste na grudi svoje; neka ukrase svoje ne pokazuju drugima, to mogu samo 

 
sinovima sestara svojih, ili prijateljicama svojim, ili robovima svojim, ili 

 

38 Pogledati Ibn Qajjim El- -Kalem, 2004. 
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[8]. 
-u). 

-
trud roditelja na obuzdavanju materijalnih prohteva nj 39 

svakom slu

uda i vremena.  
 

 

suprostavljene. 
-religioznom 

 Zapravo, ove dve 

izgovara 

samopromocije mladih muslimank -

da se tom ulogom ona (muslimanska devojka) izdvoji, da se izdigne iznad drugih 

 [20]. Greh je greh i na internetu [23]. 

 

39 
2017. 
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iz Kurana ili nekih drugih muslimanskih spisa uz, na primer, fotografiju na kojoj 

je ta ista pouka preko 
-

-
dobra [1]

-
iz BiH i onima koje pripadaju BiH dijaspori, ima svoj intezivan proces iz upotrebe 

tek da vidimo. 
 

SUMMARY 
Social medias became the part of everyday life of huge number of people. 

This phenomenon is also visible in Bosnia and Herzegovina, so many people in 
this country are users of one or more social medias. In previous few years, 
Instagram has become one of the widest used social medias, especially among 
younger population. The interesting fact about it is that many young muslim 
women and girls use Instagram everyday and post pictures and videos on their 
profiles which are only dedicated for self-promotion. It is also interesting that 
those female users of Instagram are dressed into characteristical islam clothing 
which separates them from non-muslims. Despite of clear teachings of Islamic 
theology, those girls and women, who are obsessed with principle of 

Instagram two totally opposite things- islamic learnings about modesty (tafsir) 
and not slaving to this world lures (zuhri), and promoting themselves and their 
material property (shoes, clothes, gadgets etc.). Thanks to theese actions, they are 
showing one kind of bigotism and make steps that are not not positive for the 
islam in Bosnia and Herzegovina. 
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Abstract 
Social networks have become an integral part of the daily lives of a huge number 
of people. This phenomenon has not escaped the territory of Bosnia and 
Herzegovina either, so a large part of the local population is a user of one or more 
social networks. In recent years, "Instagram" has been one of the most 
widespread social networks, especially among the younger population. What is 
interesting about this social network and the people of Bosnia and Herzegovina 
is the fact that a large number of young Muslim women use "Instagram" every 
day and publish photos and videos on their "profiles", the content of which is 
essentially self-promotion. It is particularly interesting that the users of 
"Instagram" are girls dressed in recognizable women's clothing, which 
distinguishes these people from those who are not Muslims. Despite the clear 
and unambiguous references of Islamic theology to the "Instagram" of the 
mentioned girls, obviously burdened by the principles of the consumerist way 
of life: "I have, so I am," they try to combine the incompatible: the Muslim 
teaching of modesty (tafsir) and not serving earthly things (zuhr) with revealing 
themselves and what they have (clothing, shoes, aids). ...). By these and similar 
acts, they show one of the forms of bigotism and seem to be taking largely steps 
that are not in favor of Islam in Bosnia and Herzegovina. 
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Instagram, Islam, women, bigotism, Bosnia and Herzegovina, diaspora 
 

 

 

 


